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POSSIBILITY 
NEW WORLD REGIONS ABOUND WITH VALUES-NOT ALWAYS 
FROM THE GRAPES VOU EXPECT / BY KEITH NEWTON

he question of which grapes 

will produce the best value 

wines from which regions is 

not always easy to answer. 

That means wine lovers 

looking for affordable op­

tions often simply fall back 

on their assumptions. Sorne 

grape varieties, you think, are too 

high-end to yield well-priced versions, 

while others, though typically less ex­

pensive, don't seem to deliver high­

enough quality to qualify as real val­

ues. Across the New World, however, 

producers have found innovative ways 

to do bath at the same time: Keep 

prices clown while raising quality. 

We don't intuitively associate 

international superstars such as Cab­

ernet Sauvignon, Pinot Noir and 

Chardonnay with value, but as the 

New World has expanded the map for 

these grapes, producers around the 

globe have crafted value bottlings 

from these powerhouse varieties. 

Likewise, less familiar grapes are in­

creasingly making their mark with dis­

tinctive examples that offer exciting 

alternatives to the major categories. 

Carmenère from Chile and Grenache 

and GSM blends from California are 

notable examples. 

This changing landscape can be 

challenging to navigate, which is why 

we've selected these 100 great values 

to steer you in the right direction, all 

of them rated 88 points or higher and 

priced at $25 or less. They corne from 

every corner of the New World, from 

California, Oregon, Washington and 

New York to the major wine countries 

of the Southern Hemisphere: Argen­

tina, Chile, Australia, New Zealand 

and South Africa. Although each of 

these regions has its signature wines, 

they all produce a broad range of other 

bottlings worth exploring. From Ar­

gentina, for example, you'll find a hast 

of ripe Malbecs, but also rich Caber­

nets and elegant Pinot Noirs. Let the 

diversity of these offerings be an inspi­

ration to look beyond old standbys and 

try something new. 
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